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ABSTRACT

Higher education institutions are adopting innovative solutions and tools to enhance their
educational outcomes and attract more learners. Social network websites (SNSs) are example about
such technologies, which attracted the attention of instructors as well as students. This research
aims to understand the students’ perceptions regarding using Social networking websites within
their learning process. Also, to understand if student gender and nationality has influence on using
SNSs. Data had been collected using an electronic questionnaire distributed among undergraduate
students of two well-known universities’; Imam Mohammad Ibn Saud Islamic University which is
located in Riyadh-Saudi Arabia and the second one is University of Jordan which is located in
Amman-Jordan. Statistical analysis had been applied to the collected data. The results shows
difference between students answers when it’s been compared on country basis.
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1. INTRODUCTION

The rapid development in technologies forces organizations to adopt different solutions in order
to sustain their market position and improve their performance. This had been manifested in
higher education institutions by adopting innovative solutions and tools to enhance their
educational outcomes and attract more learners. Universities and educational institutions are
seeking to provide new methods and tools for interaction [4, 25]. Social networking websites
(SNSs) are example about such technologies which attracted the attention of instructors as well as
students.

Students are using these websites to connect and interact with friends and others. Also, they use it
to share knowledge, look for information and try to solve problems related to their learning
activities. Thus, students are aggressively adopting social networking sites to perform different
activities and tasks in order to enhance their learning.

Embedding new technologies within the learning process needs to be wisely introduced and
carefully designed. Such field encourages a lot of research, where many scholars research is
discussed. For using social networking websites as an educational tool and integrated within the
learning process [21, 4], still more investigation needs to be done in order to clarify their value as
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a learning environment [16]. Consequently, this paper aims to understand the students’
perceptions regarding using Social networking websites within their learning process.

2. SOCIAL LEARNING THEORY

The social learning theory discusses that individuals learn from their social interactions within
their social systems [5]. Based on [8] argument, individuals have the ability to learn not just from
their own experiences but also from others experiences. Literature explained that we are focusing
during our learning to symbolic, live concepts that exist in our environment. Also, we learn by re-
calling different concepts that we had exposed to during our life. Then, we as learners’ have the
ability to reproduce what we retain and recall. Bandura explanation of social learning of
individuals went through four components as described before; attentional processes, retention
processes, motor reproduction processes, and motivational processes [8]. Also, he argued that
people learn through observation and learning happened as result of the interaction between
learner behavior, personal factors and environment. This is what he named as observational
learning theory.

Another contribution to social learning theory is based on Wenger work [28]. He argues that
individuals learn from their own life experience through interaction and participation in the
world. His contribution of social learning theory highlighted that learning is constructed based on
social nature of individuals, individual ability and competences enable them to own and construct
knowledge. Also, he stressed that knowing is associated with learners engagement and mutual
participation in social interactions with other learners. Furthermore, individuals ability to produce
a meaningful outcome from their interactions is a result of their own understanding and
meaningful experience in the world. Based on Wenger explanation for social learning, he
suggested four key elements that contributed to our learning. Wenger [28] believes that learning
is a matter of social interactions, participation and engagement with learners’ context and where
they belong. Leaners beliefs and perceptions of what they have gain from their social
participation and practice will manifest in their actions and outcomes which will define who we
are. Those four elements are identity, practice, meaningful, and community. Identity defines who
we are and how we will interact and participate in our community. Practice defines how we will
learn as a consequence of our actions. Meaningful explanation is how we will interpret and
explain our actions. Community is related to where we belong (work team, virtual team, groups,
and friends’ network, etc...)

Both, [8] and [28] explanations focus on individual and environment. Both highlight the
importance of individual participation in order to construct and acquire knowledge to learn. Their
interpretation of social learning explains how social networks contribute to individuals learning
within their contexts and environments. In spite of the coherence between the two authors, there
are some differences. As, [8] focuses on individuals and environments to explain learning, but his
concern was to explain the cognitive process in which individuals learn. While Wenger [28]
discuss how individuals build their knowledge and learn within their community of practice.

3. SoclAL NETWORKING SITES AS EDUCATIONAL TooL

Social networks sites are considered as web-based services that allow individuals to build their
profile and share it with others whom they have sharing connections and views. It is an internet
community where people who meet, connect and share their ideas and views [21]. Social
networking is a technology that promotes collective intelligence by means of social negotiation
among group of individuals that are engaged in working towards a common goal or a shared
practice [13]. The emergence of social network sites enable people to connect and build new
relationships with whom have similar interests and preferences, it enables them to construct and
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grow their social relationships networks. These relationships could be based on friendship,
professional relationships or others. There are many examples of such social network sites that
attracted a lot of internet users; Twitter, Friendster, MySpace, Facebook, LinkedIn, YouTube and
many others. These social networks had been used widely by many individuals for different
purposes. However, a growing used for these social networks sites had been made by young
individuals, whom are known as digital natives. Research reported an impressive increasing % of
using social networks sites by students and educators [11, 21]. Students are attracted to social
network sites more than traditional e-learning technologies [21]. Students who joined and
participate on these sites are free to express their concerns, ask questions, communicate, and
develop their own skills based on what they desire and like. A learner on social network websites
are building their learning experience and knowledge by interacting with different expertise
located in different places, and overcoming the time, place constrains [12]. Thus, Social
networks sites are motivating students to interact communicate and motivate them to participate
effectively in their learning environments.

Consequently, institutions within the education industry should integrate these social networks
sites and it’s different features within the learning process in more formal and designed approach
to reap its benefits [21, 12]. For example, Tuan and Tu [24] highlighted improvements on
Vietnamese students’ performance. They found that using social networks by students helped in
enhancing their grades because of the nature of social networks, which enable students to
connect, interact and communicate with others.

A study done by Carroll and his colleagues [29] proved that incorporating social networks within
the learning process has positive influence on students learning. They found that students of
Queensland University of Australia had deeper and longer learning and had the ability to be more
innovative  in  their  research  assignment  because of using  Wiki-spaces
(http://www.wikispaces.com) to do their assignments. Furthermore, [20] conducted a study to
understand how Malaysian students’ use SNSs; the study was on tertiary level included more than
6000 students. Their study confirmed that students are using SNSs for different purposes as it
helps them to interact with their peers in order to engage in discussion and informal learning
processes. Another study by [23] focused on investigating the influence of Facebook on the
learning process and her results proved that using Facebook and peer assessment in hybrid
learning environment improves knowledge construction, enhances student engagement and
interest and promote collaborative learning. The findings showed that students believe in the role
of using social networking sites as a help in improving communication, interaction and creative
learning [10]. For instance, many scholars [22, 24] in their researches regarding using social
networks for education such as Facebook; claimed that Facebook should be considered as social
place to interact and build relationships and should not be used as educational tool. In addition, it
had been found that students who use these social networks sites believe that they spent a lot of
time on these SNS, which may influence their academic performance [21]. However, the above-
mentioned studies have not shown any differences between male and female behavior in such
social networking websites. Although, many studies shows differences between female and male
in using the internet. Some studies found that male are interacting more than female when it
comes to the online interactions [30 — 33].
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4. SOCIAL NETWORKING SITES IN ARAB CONTEXT

Arab social media report (2015) shows that Arab world is heavily using and embracing the new
technologies of social networks. The report shows that there is exponential increase in using the
social networking sites since its introduction to Arab world before one decade. Also, it shows that
the mostly used social networking sites are Facebook and What Sapp. For example, In Saudi
Arabia, based on Arab social media report (2015), the most used social networking sites are
What’s app, Facebook and Twitter. Also, it had been found that Saudi Arabia having the highest
penetration regarding the social media users (Facebook 19.2%, 2.5 LinkedIn, 2.9% in Twitter,
and the highest number of YouTube views in the world per internet user which is 90 million
video views per day) (Dubai School of Government” report, 2012). Thus, we can say that the
Saudi Arabia is aggressively embracing these new technologies by its citizens and incorporating
its applications in different aspects of their lives. This aggressive contribution with new social
networking sites trend could be explained by the high internet penetration 66% and the high
demands of internet services and broadband as reported by the International Telecommunication
Union (ITU) (2015).

A study done by [27] shows that an emerging domain for using social networking sites is in
higher education. Their study shows a good level of acceptance and using of social networking
sites within Saudi universities. The universities which had been studied are using social
networking sites particularly Twitter, Facebook, YouTube and LinkedIn within the learning
formal process. However, they recommend that using social networking within higher education
needs more research in order to understand the usage of SNS and understand the behavior of
students and educators. Another study was focusing on studying the acceptance of using SNS by
using TAM model such as [2] & [3], the first part of this study on Social Media usage in Saudi
Arabia is mainly exploratory in nature aiming at investigating the attitude of the average Saudi
towards the use of Social Media. In spite the wide use of social networking sites by Saudi, there
are studies reporting a low percentage of using social networking sites for educational purposes
[7, 19]. Thus, more studies needed to be done in order to understand students’ perceptions about
using SNSs as educational tool.

In [1] studied the Jordanians youth perspective regarding using the SNSs in the learning process.
Their study was focusing on the studying the pros and cons of Facebook. They found that
Jordanians students are aware of the advantages and disadvantages of using Facebook for
learning. Another study in Jordan was done by [6]. They found that SNSs had positive effect on
Jordanian youths on the individual level and the participants believe that it has no negative effect
on their learning progress. However, both studies recommend further studies to explorer this issue
and including other SNS. In addition, we could not find any studies highlighted the gender
differences in using social networking websites at the developing countries level and more
specifically on the Middle East Countries.

5. RESEARCH METHODOLOGY

This research intends to identify which social networking website is used by students and
discover the students’ perceptions of using social networking websites within their learning
process. In order to realize this goal, the researcher developed a questionnaire into three parts; the
first part was intend to collect demographic data, the second part was to know the most used
social networking website for different purposes by students, and finally, the third part was to
highlight the advantages and disadvantages of using SNSs from students perspective using 5-
likert scale.
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The questionnaire had been developed using monkey survey and the link of the questionnaire had
been posted on Black Board at Al Imam Mohammad Ibn Saud University and University of
Jordan. Also, the link of the survey had been distributed via social media such as (Twitter,
LinkedIn and Whatsapp) in order to reach larger sample. The questionnaire was available for 3
months for information system department students. 178 students had been answering the
guestionnaire, 124 responses are completed and used for further analysis. The collected data had
been analyzed to obtain more information.

6. DATA ANALYSIS AND RESULTS

Although the survey had been distributed via social media sites in order to increase the
participation, the researcher only received 178 responses, 124 responses were completed

6.1 Demographic Data Analysis

A total of 124 students from University of Jordan and Imam Muhammad lbn Saud Islamic
University from Business Information system and information system departments participated in
the survey out of which 85% (106) were females, whereas 15% (18) were males as shown in
Table (1) and Figure (1);

Table 1: Gender Distribution

Gender
Frequency Percent Valid Percent Cumulative
Percent
Valid 1 8 .8 .8
Female 106 84.8 84.8 85.6
Male 18 14.4 14.4 100.0
Total 125 100.0 100.0

Are you male or female?

Percent

Figure 1: Gender Distribution

In addition, table (2) shows that out of 125 respondents, 64 respondents are between ages 18-20,
57 are between ages of 21-29, 2 are between the interval of 30-39 and only 1 respondent lies
between the age group of 40-49. Thus, 51% aging between 18-20, whereas rest of the 49% were
above 20%.
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Table 2: Age Distribution

Age
Frequency Percent Valid Percent Cumulative
Percent

Valid 1 .8 .8 .8

18-20 64 51.2 51.2 52.0

21-29 57 45.6 45.6 97.6

30-39 2 1.6 1.6 99.2

40-49 1 8 .8 100.0

Total 125 100.0 100.0

Most of them belonged to (71) 57% Al-Imam Muhammad lbn Saud Islamic University and the
rest of them (53) 43% were belonging to University of Jordan. 82% of the respondents were
enrolled as undergraduate students at college or university.

Table 3 Nationality Distribution

Nationality
Frequency Percent | Valid Cumulative
Percent Percent
Valid 31 24.8 24.8 24.8
Jordanian 54 43.2 43.2 68.0
Palestinian | 2 1.6 1.6 69.6
Saudian 37 29.6 29.6 99.2
Yemeni 1 .8 .8 100.0
Total 125 100.0 100.0

The frequency table drawn above shows that most of the respondents are of Jordanian Nationality
i.e. 54, 37 are Saudi and very few are from Yemen and Palestine. All the students shared different
response on a question on average use of social media; the response ranged from 1-23 hours per
day. The objective to use these sites was even more diverse; generally, students use it for various
reasons related to learning and enjoyment. Following analysis is based upon sharing of top three
results in each category, which are highly significant.

6.2 The Most Used Snss For Different Activities

On a question about the most used networking site, What Sapp with 8.47 out of 10 points was
found on the top, Facebook was at the second place with 7.06 out of 10 points while YouTube
6.82 out of 10 points is used as the third common source.

For finding friends, Face book with 8.58 out of 10 points was found on the top, Twitter was at the
second place with 7.98 out of 10 points while What Sapp with 7.51 out of 10 points is used as the
third common source. What’s app was considered to be the most valuable social application for
sending and receiving messages having the score 9.33 out of 10, whereas Face book with 8.09
and twitter with 7.95 were the next in line to be helpful in this regard. What’s app was
consideredthe most valuable social application for chatting with friends having the score 9.26 out
of 10, whereas Face book with 8.12 and twitter with 7.96 were the next in line to be helpful in
this regard. For playing games, Face book with 6.56 out of 10 points was found on the top,
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Twitter was at the second place with 8.20 out of 10 points while Google+ with 7.79 out of 10
points is used as the third common source.

For file sharing, Face book with 8.71 out of 10 points was found on the top, Twitter was at the
second place with 8.08 out of 10 points while What’sapp with 7.89 out of 10 points is used as the
third common source. Facebook was considered to be the most valuable website for academic
communication with friends having the score 8.73 out of 10, whereas What Sapp with 8.17 and
twitter with 7.89 were the next in line to be helpful in this regard. The same with reference with
instructors were Face book, Twitter and What Sapp with respective score of 8.74, 8.16, and 7.51.
Face book was on top for engaging in academic discussion, whereas twitter and Google+ are the
next with scores 8.78, 8.21 and 7.54. Same for learning concept, were Face book, Twitter and
Google, with the scores 8.30, 7.88 and 7.26 respectively. Accordingly, study shows that Face
book got the highest average score; 8.47 out of 10, which is around 85% of the total score,
whereas Twitter was at the second highest average; 7.89 out of 10, which is around 79% of the
total score. While analysis shows the third highest average was found with Google+ which
secured 7.32 average score with a percentage of 73%. This analysis shows how we can compare
more than 2 constants against several variables; in this case 10. That is why the statisticians not
only find the top tendencies in comparison, but also the realistic situation and status of each
constant. Following table presents statistical analysis of each constant against ten variables.

Table 4Summary table of most used SNSs

Table 4: Summary table of most used SNSs

‘What's

Twitter | FaceBook | LinkedIn | Google+ | app Instagram | Pinterest | Skype | Badoo | YouTube
1 6.54 7.06 451 5.03 8.47 6.79 319 4.67 1.92 6.82

758 838 5.61 336 751 6.97 36 437 1.91 312
3 785 8.09 5.94 8.33 5.18 5.85 3.62 488 2.08 1.97
4 756 8.12 391 9.26 4.81 6.27 3.62 491 2.14
] 82 9.56 7.7% 6.63 544 5.16 4.01 346 247 229
6 8.08 8.71 7.8% 5.27 5.71 3.64 3.58 1.85 3

789 8.73 6.71 8.17 5.76 492 339 443 1.93 2.87
8 8.16 8.74 741 7.51 5.8% 4.84 373 434 2.03 235
] 8.21 8.78 7.54 7.24 5.57 4.83 3.56 433 1.99 254
10 788 83 7.26 6.8 554 443 341 338 1.95 5.86
Total | 7883 84.67 6595 73.22 5844 5577 3597 42.68 2027 3322

7.8% 8.47 6.60 7.32 5.94 5.58 3.60 427 2.03 3.32

78.835 84.67 65.95 73.22 55.44 55.77 35.97 4268 20.27 3322

Furthermore, ANOVA table drawn shows that variable Facebook and LinkedIn are significant of
all as their p-values are less than Alpha i.e. less than alpha. Thus, we can say that these are two
social networking sites that are mostly used by the respondents. Whereas the rest of the others are
insignificant as their p-values are greater than alpha.
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Table 5: One way ANOVA on Rank question regarding Social Networking

ANDVA
Sum af | df Mean I Hip
Squams Squam
Twiier Famaan 0T k] 0idla 3 40 020
Ciroups
Withiz Growgs 85 2500
Total B8
Fazbook Eatween k] 20570 T 50 DO
Ciroups
Withiz Growgs 85 31803
Tetal a8
Linkedin Eeteeen k] 13.0a63 inm2 028
Liroups
Withiz Growgs | 350048 85 4118
Tetal 330136 88
(ool Beteeen 2503 k] B34 5] 788
plus Liroups
Within Growgs | 1592 85 1376
Tetal 2. 404 a8
Whatapp | Beteeen K] k] 3348 S0 [TV
Liroups
Within Growgs | 564.203 85 6638
Total 54.147 B8
Izstagram | Hetween 18311 3 5437 1280 184
Liroups
Withim Grougs 85 4219
Total B8
Fintemsi Eatween k] 177 [E]] L5
Ciroups
Within Growgs | 164008 85 1040
Tetal 88
Sy pe Bemween 1302 k] TaT 1 8348
Liroups
Withim Groups 85 3a20
Tetal 88
Badoo Beteeen k] 033 043 [EE]
Liroups
Within Growgs | @i 183 85 TaT
Tetal 5281 88
Yo Tishe Betazen 31505 k] 10865 1.752 1&2
Liroups
Within Growgs | ST7_ (e 85 6201
Total S50 D) B8
pender Estezen oo k] ] 1512 D2
Liroups
Within Growgs | 14478 120 121
Tootal 151387 123

We run another test, to see if there is a relationship between the gender, nationality and the using
of SNs websites. The tables below present these associations.

Table 6: Case-Processing Summary

]
Case Processing Summary
Cases
Valid Missing Total

N Percent N Percent N Percent
Are voumale or female? * 935 76.0% 30 24.0% 125 100.0%
Which social networking
websites do vou use most
often? Please note,
the most used network is
ranked as 1 and theleast
used oneisranked as 10
In what country doyou 95 76.0% 30 24 0% 125 100.0%

currently reside? * Which
social networking websites
do vouuse most often?
Please note, the mostused
network isrankedas 1 and
the leastused one is
ranked as 10
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Table 7: Crosstab analysis between Gender and the most used Social networking websites

4
Crosstab
Count
Which social networking websites do vou use most often? Please note, | Tota
the mostused networkis ranked as 1 and the least used one is ranked as 1
10
1.0 2.0 3.0 4.0 5.0 6.0 7.0 8.0 9.0 10.0
0 0 0 0 0 0 0 0 0 0
Are Femal 11 10 8 12 14 10 8 1 3 3 80
vou e
male Male 1 2 1 1 4 4 2 0 0 0 15
or
female
a
Total 12 12 9 13 18 14 10 1 3 3 95
Table 8: Chi-Square Tests
Chi-Square Tests
Value df Asvmptotic Significance
(2-sided)
Pearson Chi-Square 50242 9 832
Likelihood Ratio 6.014 ] 738
N of Valid Cases 55
2. 13 cells (65.0% ) have expected count less than 5. The minimum expected countis .18,

From the above drawn table we can say that p-value is greater than alpha i.e. 0.832 > 0.05.
Thus, we conclude that there’s no association between the nationality, gender and specific use of
SNS’s.

6.3 DISADVANTAGES AND ADVANTAGES OF USING SNSS FROM STUDENT’
PERCEPTIONS’

For the third part, only highest figure is shared here. 42% agreed that these sites have negative
impact on studies and cause distraction, 38.46% students agreed that these services require money
and cause time wastage, which may affect academic life adversely, while 35% agreed that it is
problematic. 32% found it hard to concentrate on studies because of games, and 29.87% agreed
that their grades were dropped, but 33.77% responded that there is no decline in the grades. Also
30.77% disagreed that it was useless for education; while 50% agreed that SNS is useful for
higher educational institutions for communication and 43.84 considered this to be useful for
group discussion.

44.59 strongly agreed that social media sites can help to get the announcements and lectures from
the faculty, while 33.78 agreed the same. 38% and 41 % strongly agreed and agreed respectively
that SNSs are helpful for discussion on assignments with friends. 30% and 46.58% strongly agree
and agree respectively that it improves interaction between classmates and lecturers, while 33%
and 38.67 agreed that SNSs can facilitate academic activities and coordination with friends.
30.14% and 46.58% say that it is really helpful for learning new concepts related to education.
39% respondents agreed and 33.78% of them strongly agreed that through SNSs they could
arrange group discussions with the students of other institutes as well.

As a result of a general analysis, it can be concluded that there is a consensus that SNS can be
advantageous if utilized in a right direction to facilitate education; however, it is also clear that
there are some disadvantages as well in terms of time management issues which are over and
above these advantages, which could possibly take place. This contrast occurred in the third part
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of the survey when they were asked about the usefulness; although all of those use some or all of
these services, but agree that these have more demerits. Those who considered these as helpful,
also shared some concerns, which leads towards a conclusion that the use of SNS in a controlled
manner, focusing to avoid its negative impacts.

Table 2: Students Responses for Advantages and Disadvantages of using SNSs

* Strongly Strongly
Variables agree Agree | Neither | disagree | disagree
Negative impactof SNS 16.67 42351 2464 15.38 0
Money and time wastage 1026 3846 2051 25.64 313
SNS as problematic issue 14.29 35.06 2727 2338 0
Bad impact of games 18.92 3243 22.97 14.86 10.81
Drop in grades 6.45 25.87 33.77 18.18 11.68
SNS are useless for education 10.26 15.23 16.67 30.77 2308
Helpful for communication 2533 50.67 14.67 8 1.33
For group discussion 3425 43.84 13.7 6.85 1.37
For announcements and lectures 44.59 33.78 17.57 4.05 0
For assignment discussion with
friends 38.36 41.1 1233 8.22 0
For improved interactions 30.14 46.58 137 6.85 2.74
For academic coordination 3333 36.67 16 10.67 1.33
for new concepts 30.14 46.58 12.33 §.59 1.37
FGD from those coming from other
University 3378 35.19 17.57 8.11 1.35

6.4 RESULTS COMPARISON BASED ON COUNTRY-WISE

When comparing the results on country wise, 53 respondents’ 43% of total 124; were from Jordan
by Nationality. Out of those, 50 students’ 94% of the total 53 considered Face Book as their
number one SNS site to be used for networking. Whereas; the next priority was What’s app, as
declared by 80% of the Jordanian students. Other networks were not at the priority at all, while
Instagram and You Tube were totally rejected by the majority as the most used network.

71 students of Saudi Nationality; 57% of total 124 participated in the survey; showing huge
inclination towards What’s app. On analyzing and comparing the responses from the Saudi
students it was found that What’s app was the most commonly used network by 66 respondents;
92% of total 71 students from Saudi Arabia. For YouTube, 16 students (22.5%) agreed to be their
first network, whereas, for twitter, 11 students (15%) agreed as the top priority for social
networking. The rest of the networks were generally rejected as their top priority.Following tables
(3, 4) present an overview on the country wise comparison
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Table 3: Responses from Jordanian Students

e
Sr. No | Social Network Website | Top priority Low or medium priority
1. | Twitter 6 47
2. | Facebok 50 3
3. | LinkedIn 4 4%
4. | Google + 4 49
5. | What's app 43 10
6. | Instagram (] 53
7. | Pineterest 0 53
8. | Skvpe 0 53
5. | Badoo 0 53
10.| You Tube 0 53
Table 4: Responses from Saudi Students
2
Sr. No | Social Network Website | Top priority Low or medium priority
Twitter 11 60
Facebook 3 58
LinkedIn 1 70
Google + 4 67
What's app 66 9
Instagram 0 71
Pineterest 0 71
Skvpe 0 71
Badoo 0 71
You Tube 16 55

The data shows clear contrast when a country wise analysis was conducted. All the entries
showing 0 in the table should be interpreted as none of the respondents declared the particular
network as his mostly used site. Whereas showing a higher number of respondents in low priority
refers to the students who do not use this network.

As of second part of the questionnaire, majority of the students (around 80%) from Jordan agreed
that it has more disadvantages and the demerits than advantages. In case of Saudi students, there
was a mixed response, (around 40%) disagreed for its negative impacts, and around 60%were
convinced on its advantages for group work. Nevertheless, there was also a majority of the
students who emphasized that SNSs are more the source of distraction and wastage of money and
time regardless of their response in the favor or against the SNS sources
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7. CONCLUSION

Above data clearly shows clear tendencies of the students to use SNSs as an academic resource.
In the mid part though, a higher percentage of students have mentioned these as a means of time
wastage and distraction although they have also admitted there addiction to these sites. Face
book, Twitter and Google+ are clearly visible as students’ top admiration in most of the cases,
whereas What Sapp also appears for some positive uses by the students. This shows that Social
networking is an integral part of their daily life.

Furthermore, the results show that students are using social networking websites by spending a
lot of time on them; most of them claim they are using social networking sites after every 30
minutes. Some of them agreed about the advantages and the disadvantages of using the social
networks. This shows the awareness level of students about the bad and good side of using these
SNSs. However, most of them agree that using SNSs is considered as time wasting. This is due to
lack of skills in time management, which can be improved and enhanced by providing workshops
about the good practices for time management. It is required from instructors to rule and regulate
the usage of SNSs with in the educational process. However, interesting results appear when we
compared the results of usage of SNSs country-wise. Although the sample is not evenly
distributed, we noticed that, Jordanian University prefer to use Facebook for communication and
learning, which is coherent with previous research [16]. This is different from what had been
reported by Saudi students who prefer what’s app as tool for communication and discussion.
Some students prefer to give the information in condense and textual approach with no
destruction with other features that appears as in Facebook. Some students have the ability to do
multitask, while they are browsing certain social networking website and thus make their learning
process more enjoyable. However, the analysis shows that there is no association between gender
and using specific social networking websites at the academic level. As for our knowledge, no
other studies showed the gender role on using social networking as educational tool in the Middle
East countries.

This study helps us in understanding the importance of social networking website for learning and
academic use by students as these sites help instructors and instructional designers to incorporate
such features in their learning management systems and educational tool designs [15]. In
addition, instructors came to know how to integrate these tools within their teaching process.
Future research should focus the use of social networking websites within the educational process
and should explain the measures to integrate these technologies within the learning process. More
studiesshould be made to fill the gap and enrich the academic filed regarding social networking
websites in developing countries.
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